/ —
/ INTeRGLOBe Travelport <=~

TECHNOLOGY QUOTIENT Redefining travel commerce

PRESS RELEASE

Travelport Celebrates Over 220 Airlines Using ‘Rich Content and Branding’ Solution

May 17" 2017: Travelport, a leading Travel Commerce Platform, has announced that over 220 airlines have signed up
to its Travelport “Rich Content and Branding” merchandising solution since its launch some three years ago. The
announcement was made to delegates during the CAPA Airline Leader Summit 2017 annual event in Dublin, Ireland,
last week.

Launched in 2014, the popular merchandising technology, which is integrated into the company’s Travel Commerce
Platform that includes the solutions Travelport Aggregated Shopping and Travelport Ancillary Services, enables
airlines to retail their products more effectively to the global travel trade, making the job of travel agents much more
easier.

The Greek Travel Pages (GTP) caught up with Travelport’s Global Head of Product & Marketing, Air Commerce, lan
Heywood, who said he was really proud of the solution’s progress.

“l think the numbers say everything you need to know and | don’t know of any other product where anyone in the GDS
world has launched that has gone from zero to 220, which is over half of the airlines we have on our database in such
a short period of time... It is really impressive and no other products have been as successful,” Heywood told GTP.

The solution allows airlines to control how their products are visually presented and described to agents, utilizing
images and descriptions very similar to what airlines provide on their own web sites, in order to drive sales of core
fares.

Heywood, who is of an airline background, said that the Rich Content and Branding merchandising solution offers
great sales material and sales opportunity to airlines.

“They can just get across their basic message in a marketing way if they want, they can do tailored offers which
‘explain’ their product to specific travel agents,” he said.

Some of the many benefits of Rich Content and Branding to travel agencies include: potential increase in ticket sales;
the ability to book through their usual, preferred booking processes, rather than having to go to an airline’s website for
more information; and significant upselling opportunities on both core fares and ancillaries.

Travelport’'s Heywood said that travel agents in the near future should expect Travelport to be leading in the products
made for them.

“We want to make sure that we are at the front and we are delivering everything that they are looking for,” he told
GTP, adding that the company aims to bring in as much content as it can for travel agents.

“Then we want to present that in the points of sale in the way that they book it as effectively and efficiently to enable
them to do their job as good as they can.”

Headquartered in Langley, UK, Travelport provided distribution, technology, payment, mobile and other solutions for
the global travel and tourism industry and has a presence in some 180 countries.
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About ITQ

InterGlobe Technology Quotient (ITQ), a strategic business unit of InterGlobe Enterprises is a leader in aviation, hospitality and travel
related services, contributing to the growth of market through innovation and service leadership by building businesses and represent
global brands that deliver quality and value.

ITQ is an official distributor of Travelport in 6 markets across Asia Pacific region including India, Sri Lanka. Headquartered in Gurgaon, the
company provides cutting edge travel technology solutions with unmatched inventory options to its customers helping them increase their
productivity and business efficiency. With an extended network over 500 cities having 20 dedicated offices and 14 REPs InterGlobe
Technology Quotient reaches out to over 36,000 agency terminals, has a nationalised service centre and 16 training centres with state-of-
the-art infrastructure and facilities matching international standards.

About Travelport

Travelport is a Travel Commerce Platform providing distribution, technology, payment, mobile and other solutions for the global travel and
tourism industry. With a presence in approximately 180 countries, approximately 4,000 employees, 2016 net revenue of the company was
over $2.3 billion.

Travelport is headquartered in Langley, U.K. The Company is listed on the New York Stock Exchange and trades under the symbol
“TVPT".
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